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PEDESTRIANISE 2N° AVE EAST

KEY POINTS

1. What makes a place great?

2. Comparison of other places

4. Objections




1. What makes a place great?
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OWEN SOUND HARBOUR &
DOWNTOWN
IGN/MASTER PLAN

STRATEGY

If 2"? Avenue East is strong, the downtown is strong. l
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Part A Section 4.5 page 32
Part A Section' 5.1 page 40
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An Act to incorporate the City of Owen Sound.

HEREAS the Corporation of the Town of Owen Preamblef
."‘_ g - = Sy 8 s r .
Sound has, by petition, represented that the Town of
Owen Sound has a population of over twelve thousand, that
1f has many large and inqmrt‘z‘mt manufactories and that
the number is steadily increasing, and that it is an important
shipping point and railway centre and has excellent and

extensive harbour fac l]lrl(‘H, ‘md is also the centre of a pros-
/\/
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it has many large and im]mrrz'ml manufactories and that
the number is steadily increasing, and that it is an important
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O, Best towns in Ontario !z .

Niagara-on-the-Lake
Pop. 19,000




Niagara-on-the-Lake
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3. A thriving downtown




MAKE A STREET NOT A ROAD




PRIORITISE DOWNTOWN BUSINIESS

East Side, Owen Sound _Z== . v
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PRIORITIS
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E A PLACE FOR PEOPLE.




Newmarket _ Collmgwood R ™ -
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MAINIE [PEOPLE PROUD

nwFN SOUND

- sy S
WATERFRONT FESTIVAL
Kelso Beach at Nawash Park

iy Activities | Emenom [ ?
s Performers | D
and more!
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4. Possible Objections
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DELIVERIES ACCESS SAFETY
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Deliveries can be made
If the street is closed to
traffic!

Deliveries are easier!
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People with mobility
needs can access

the stores.

And do so more easily!
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SMAFETY

Pedestrian area will
deter undesirable
behaviour.

Fa ) P

A busy™ streetis a
safe street!

*with people not vehicles ;)




@@@T River District Budget 2024

This infrastructt Beautification
generate revenue. ?9%  Administration 2.6%
Events 2 Security 0.8%
12.1% Board Expenses 3%

. Add to reserves 0.7%
The main street

valuable asset.

\'}

URBAMN3

Payment to City of
Owen Sound for
downtown parking

37.2%

Marketing

i 33.8%

The Owen Sound

Current
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SOURCES

e  Owen Sound Mayor Says Growth Plan Needed After Census Population Tally | Bayshore Broadcasting

 Tiny Village Square Near Toronto Is Like Wandering Through London At Christmas

* Five flawless ways to revitalise small town centres | urbact.eu

e Letter: How Can We Reverse Owen Sound's Decline?

* Five ways to fix our ailing high streets — BBC

e Ray Oldenburg, author of the The Great Good Place, 1991

* Owen Sound planning to begin 16th St. E. rehabilitation in early August | Sun Times
e Dundas Place | City of London

* Value Per Acre Analysis: A How-To

* Objections To Pedestrianization | The Plaza Perspective

* Per-acre analysis: unique way of looking at urban economics

* TheQuestion Every City Should Be Asking

» Joronto’s Curbside Patios Made 49 Times More Money Than the Parking They Replaced
. FKin s . - . Dir

* Owen Sound Harbour & Downtown Urban Masterplan/Strategy

* River District Ph 2 Applew Public Meetin
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